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Executive Summary

The African Farm Radio Research Initiative (AFRRIxdsi@mresearchproject undertaken by
Farm Radio International in partnership with World University Service of Canada (Mab&Ghded by
the Bill &Melinda Gates Foundian. It was launched in April 2007. The major aim of the project is to
design and implement a participatory, mudiakeholder action research program to discover, document
and disseminate best practices for using rabased communications to enhanceofibsecurity in Africa
AFRRI represents one of the first attempts ever undertaken to systematically measure the effects of
farm radio programs on the practices and knowledge of farmers, extension workers and others involved
in helping smallholder farmemchieve greater food security

One of the main farm radio strategies thaFRRI ideveloping, testing and evaluating is the
Participatory Radio Campai@ARC) Working with five partner radio stations in each of five African
countries¢ Tanzania, Ugatta, Mali, Ghana and MalawiAFRRI isrodudng, broadcasihg and
evaluaingthe outcomes othe PRCs. The PRCs were carefully designed to help smallholder farmers
understand, evaluate, and introduce specific agricultural practices that can improvérthelr A £ € Qa T2
security. The first campaign ended in RG09 and was assessed through a summative evaluation that
capturedlargelyanecdotal information about the value and effectiveness of the PRCs. A rigorous
outcome evaluation that gathers quantitaévdataonK 2 4 G KS t w/ & OKIFy3aISR FI N)¢
completed in early 2010. In the interim, a set of five case studies was condn&egptember 200%
provide early evidence of the outcomesfide PRC# one in each counyrinvolved in AFRRT he case
studies looked at PR@sth the following themes
¢ DiseaseesistantAkenacassava in the Seroti District of Uganda
e NERICA rice in the Volta District of Ghana
e Improved composting in two regions of Mali
¢ Improved chicken managemenmiarticularlythe construction of chicken enclosurés
the Morogoro Region ofanzania
e Planting vetiver grass as a soil and water conservation measure Dothea Districof
Malawi.

Thisreport summarizes the results of thesase studies, offering the reader a preliminary
assessment of the outcomes thie five PRCs. The findingsNS G Sy G 0 A @3S RSNAOGSR ¥
RANI @ ¢ | & anthyibe XtSrgdiufon the/cBmpletion of the more rigor@usl systematic
outcome

These case studies supplement the information gathered through the monitoring and
summative assessment by collecting data ativi ListeningCommunities, @ntrol Communities and
Passive Listening Communitie& variety oflata gatheringechniques weraised in the case studies,
including surveys, farm visits, and the collection and analysis of information from secondary sources
such aghose compiled bylinistriesof Agriculture. For example, in Ghana, mgeeivedreliable data
from the Ministry of Agculture onthe quantity of NERICA seed that had been distributed in different
districtsand communitiesn response to farmer demandboth before and after the PRC. Toase
studies were completedithin a very short timgeriodand were not guided by sindard sampling or
data collection methods. Thereforthe findings are less reliable or valid than those that will result from
the formal outcome evaluation that will take place between December 2009 andamdary 2010.
However, these case studies pid® a very compelling early indication of the effectiveness of PRCs in
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enabling smallholder farmers to learn about and implement new approaches to farming and food
production.

One of the main trends observed in all five case studigsa clear increas@a the percenageof
farmerscurrently practicing or planningp introduceimprovementsin practiceafter the completion of
the PRC. In some cases, the increase was remarkainlexamplea PRC on improved composting
methods in Mali was followed byfaur-fold increase in the perceageof farmers adopting this
practice The case studies attempted discernwhether radio was the cause of these changes. In
interviews and discussions, farmers, extension workers, NGO personnel and radio broadcasters all
agreed that the PRplayed a critical role in adoption. To provide more objective evidence that the
PRCsvere responsible fothis effect, most case studies also collected data frommaimities that could
not hear or, due to language differencesidersand the broadcasts. In every instance, the rate of
adoption was much higher in communities that could listen to the BR&dios in their village.
However, it is also worth noting that adoption rates increasesiast ofi KS a 02y i NRf O2 Y Y d
well. This may have been due in part to the PRC, because information received by a radio listener does
not stop with herorhingAyad S R GKS (y2¢6ft SR3IS &ALINBFRa 2N aNR
marketplace, at church, during visits, and word of mouth

We also wanted to learn whethéhe observedchangesould be attributedo the act of
listening to a good radio program trthey had more to davith the increased attention that the project
brought to an observed community. Vedopteda participdaory approachin the PRCsyhereina
limited number of communitiegs OF £ £ SR a! OG A @S [ (ALLS) Ssfediyestly éngayed dzy A G A
by radio staff, extensiostaff and project workerén the PR(planning process TheALCsgrovided
feedback on the P(RthroughouITheir voiceswvere highlightedbn the programstheyoften sangthe
GAaAIYy Il GdzNB? S dayd3a LISOG SR GKIF G (G KS inp#tioyh Seightdngd | R 2 LI
level of participation rather thahearing theradiocampaign To investjate this question, we collected
RFGF FNBY 6KIG OFYS (2 0SS OFftSR aLIl aaradsS tAaasy
studies. While these communitiehiad much in commowith the ALCgheywere not contacted or
engaged by project partigants at any time through the proces¥he assumption was thahé¢y would
therefore, provide a better indication of whethéhe improved rates of adoptioim the ALCsvere
attributable to thePRCslone

The results of the case studisgggessome surpising and encouragingndings. Irfour of the
five case studies that gathered data from PLCs, the improveineadoption rateswas much highein
the ALCSI Kl Y Ay GKS @602 Yy idN2NBE OR2 NI &AA yIAY Ay (62 27F
adoption in the PLCs was higher than in the ALCs. It will be fascinating to see whether the more rigorous
and thorough outcome evaluation returns similar findings. If this preliminary observation is
corroboratedin the outcome evaluation, we will have powelrevidence thaparticipatory farm radio
by itself¢ without any other interventiorg has a strong impacgnd isa highly cost effective strategy for
helping farmers learn about and adopt new approaches to farmi@gch corroboration may help to
changethe popular belief that radio alonis not effective.
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1. Introduction and Background

The African Farm Radio Research Initiative (AFRRIxdsi@mresearchproject undertaken by
Farm Radio International in partnership with World University Servicermddaa(WUSGndfunded by
Bill &Melinda Gates Foundationt was launched in April 200The major aim of the project is to design
and implement a participatory, muiitakeholder action research program to discover, document and
disseminate best practisefor using radidbased communications to enhance food security in Africa. The
projectaimsto answer the following research questions:

1. How effective is radio in enabling smallholder farmers in Africa to address food security
challenges that they face, thiparticular focus on increasing/diversifying food
production, improving land use management, and reducing-hastest losses?

2. How can new technologies such as cell phones and MP3 players increase the
effectiveness of radio as a sustainable, interactievelopment communication tool?

Answering these questions will enable Farm Radio International and other stakeholders to
understandhow radiocanhavea maximum impacbn improvingfood security in Africa. To complement
the research objectives, tharoject also developand offeis capacitybuilding services for radio
broadcasters. These services enable broadcasters to effectively reach a wider audience with better
information.

AFRRI represents one of the first attempts ever undertaken to systemativadigure the
effects of farm radio programs on the practices and behaviour of farmers, extension workers, and others
involved in helping smallholder farmers achieve greater food security.

AFRRI is testing the effectiveness of a particular approactNttyfa NI RA 2 Ol €t £t SR & (K
radio campaigrg 2 NJ'he WRCdnethod was created by Farm Radio Internatibrealing on
elements of adult learning artthe theory ofparticipatory communication for developmerit,builds a
coherent, multimonth seresof programswhich feature farmer&voices throughoutfollow a dramatic
progressionand use the best features of radio and related ICTs to engage famfiR€arefocused on
asinglefarmeda St SOGSR GAYLINRGSYSy (¢ (Klodse€utitygodtsSThisl T I NI
improvement becomes the central feature of a weekly series of radio programs that extend over a
period of four to six months.

The first PR&iImplemented through AFRREre initiated in late 200&arly 2009 and completed
by mid2009. The responses and feedback of community members, radio broadcasters, extension
G2N] SNE YR 20KSNA ¢6SNB NBIdz I NI & OF LIi dzZNBR R dzNXR y
Y S S (i Atyia dat plannedo capture data on the concrete changes thatkqaace in listening
O2YYdzy AGASE dzydat |G tSFadG aAE Y2yidikKa FFGSNI GKS
SGI t dzl G A 2 y éDedeiBhiBr-ayd will e cofriplited by the end of January. However, in the
interim, and in order to gather preliminagvidence on the effects of the PRCs, AFRRI completed five
case studieg one per countnyg during the month of September.

AFRRI engaged 25 radio stations across five countries to research, produce and broadcast PRCs
related to a wide range of improvemen Prior to the launch of the PR@w projectconducted
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detailed research in 100 communitiedour per radio station. Three of the$eur communitieswere

able tolisten to the station These communitieswere actively engaged in the development, bdoast

and monitoring of radio programs. The fourth could not regularly listen to the program, and therefore
AaSNBSR Fa  (d8Lls 2F aO02ylsthdhftdthePRCsK St LI  4a5aa K¢

The objective of this case study is to present the prelimjiriendings of thePRCs ifive
countries focusing oronly one agricultural improvememter country Analysis of a wre extensive and
rigorous survey othe several agricultural improvements promoted during the fPRGs underway
and will be submittedowards the end of January.

2. AFRRI Conceptual Framework

Emerging from the analytical framework, a set of assumptions underpin AFRRI and its method.
These are systems assumptions that (1) rural radio is distinct from radio in urban areas because of
unique factors (e.g. language, distance, traditional knowledge) while being dependent on eountry
specific broadcasting regulations of the national system, (2) farm radio can be understood in systems
terms where performance flows from its design and fundtgrwhile being influenced by multi
stakeholder actions about how to set up, maintain and improve radio for smallholder farmers and (3) in
rural communities actively engaged in radio (Active Listening Communities) there will be more and
better performanceoutcomes demonstratingehavioral Y R a2 OAl £ OKIF y3Stl a Wiy
The stakeholders include a wide range of partners whose knowledge, experience and decisions influence
the development and rofbut of the participatory radio campaigns. Thesgkgholders are farmers
(with attention to men, women and youth), radio station managers and broadcasters, {seilicr
agricultural extension workers and local officials, priveg¢etor actors including agribusiness leaders and
stockists, community opion leaders (both male and female) as well as AFRRI (FRI) staff.

The process of participatory action research that underlies the AFRRI project has taken into
account the influence of mutstakeholders on the process of evaluating rural radio. The [iaticry
action research methodology, and especially the questions we pose to the data, are emergent. AFRRI
d0dzRASE 6KAES F20dzaSR 2y GKS LINI OGAOFKE AYLI AOI G
appropriate degree ofigorto collect data, ad from this data, establish, understand and where
appropriate, intervene and change the most significant factors influencing outcomes

Agricultural Themes in AFRRI

The African Farm Radio Research Initiagives to discover and document how €fhancel
radio strategies can help smallholder farming families take action to improve their food security. Early
in the design of AFRRI, it was decided that the radio strategies should focus on contributing to three
important elements obmallholderfood secury: diversification of production by introducing new
crops, varieties, or livestock; improving soil heaithd reducing posharvest losses. We tested and
confirmed the relevance of these strategies through a participatory rapid appraisal in 100 caiesiuni
served by the 25 radio stations participating in AFRRiough this processye learned that market

! Argyris, C. (1983) Action Science and Interventidhe Journal of Applied Behavioural Scient®, 115140.

2 Dick, B. (2001) Action Research: Action and ResealtlEffective Change Management Using Action Resea
Concepts Frames Processes Applicatifds, Sankaran, S., Dick, B., Passfield, R. and Swepson, P.) Southern
Cross University Press, Lismore.
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information and market accesepresenta fourth essential element of food security thegnbe served
by radio programs. Therefore, this was addedhe AFRRI PR&sa fourth theme.

Theparticipatoryradio campaignsvere designed tesupport theadoptionof improvementsthat
addresdood security challenges identified in research commungiesliiedduring the Rapid Appraisal
and Baseline surveyhus, a selected food security improvemeprtovidesthe focusfor each ofthe
radio campaiga The campaign themes were selected from the four main themes identified and
confirmed during the rapid appraisal and thaseline study.

What are ParticipatoryRadio Campaigns? A PARTICIPATORY RADIO

CKS 188 alOiGAz2yé St SviSteld AV cAMKAEES TASS OF 4 s

participatory radio campaign, or PRC.
A planned, radibased activity,
A PRC begins with a radio station working with farmers to | conducted over apecific period of
identify a single agricultural improvement which could produce a | time in which a broad population
significant, measrable improvementn food and nutrition security for | ©f farmers is encouraged to make

. . aninformed decisionabout
local families if it were adopted widely. adopting a specific improvement

selected by their peers, based upc

The improvemenmustbe something that has beggroven the best availablénformation, to
effectivein the region, or in a similarea It must be adoptable by the: improve the food security of their
poorest of smallholders antl must be capable of producing families. It then providethe
measurable outcomes when adopted. adopting farmers with the

information and other support they
This improvement becomes the central feature of a weekly | require to implement the
series of radio programs that extend over a period of four to six improvement.
months. These programs follow a sequence of stages that agelelet
in the Manual for Participatory Radio Campaigns produced by Farn)
Radio International. The stages are as follows:

Manual for Participatory Radic
Campaignsversion 1

Stage 1Farmers& others launch the campaign and ident&yexplain the
improvement.

Stage Z-armers and others discuss the improwahin relation to thecurrentneeds

and practices of local farmers

~——
Stage JFarmers are encouraged to make an informed decision, now, about adopting

the improvement.

~——
Stage 4Farmers and others discuss how to implement the improvement and
troubleshod any problems encountered. Successful adopters are celebrated and
lessons learned are shared.
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The maircharacteristicof the program series include:

e Itis broadcast at least once a week, regularly, for the period of the campaign
e |tis broadcast at ime when farmers can hear it.
e LG Aada SyGANBfte Ay (GKS FTIFINNYSNBQ fFy3dzad 3So
e LG FSIFGdzNBa FENNSNEQ ©@2A0Sa GKNRdzAK2dzd &t &
e |t deals with a single improvement.
e It responds to feedback from farmers throughout its duration and makes program adjustments
accodingly.
e It uses arange of production elements, including
0 beinghosted by a sympathetibroadcastemwho is welliked by farmers
studio and field interviews and phormuts to farmers and extension workers
studio interviews and phoneuts to other knowlelgeable people and to people with
authority and responsibility
phone-ins by farmers
local music
dramatic elements
competitions: (quizzes, poems, songs)

o O

O O oo

Design and Implementation of Participatory Radio Campaigns

AFRRIadio campaigns are planned commuation strateges, implementedthroughan
integrated and complementary mix of communications, media antigpatory methods They are
designedo support a change that will contribute to improved hohséd food security for smallholder
farmersin the studed impact regions.

Selecting the focus of the PRCs
InNl CwwLX OFYLI A3Iya KIFGZS T2 0dza ScRhaggys thatKarmiers 6 S O
can make to introduce new crops, varieties or livestock, improve the management of their soils, or
reduce postharvest losses. Examples include: intercropping cereals and legumes; producing compost;
and introducing a diseasesistant variety of cassava. Using participatory methods, community
members were actively involved in identifying and selecting the improveésnhat they wanted to
learn more about. Working with knowledge partners, we narrowed the choice of improvements to
those whose efficacy and appropriateness had been proven conclusivelglséfecused on
improvements for which there were local oppontities to obtainappropriateextension advice, inputs,
and access to markets.

Conducting Formative Research

hyOS (KS GAYLINROSYSyidaéd 6SNBE aSt SOGSRI ! CwwlL
gather essential informationn the existing knowledge, attides and practices of community members
with respect to the improvementDetailed orientation sessioren data collection gaveadio station
staff and knowledge partnetthie requisite skills befordesign and implementatiorthe formative
researchalsogathered valuable datan the listening preferences of community membe&rfom the
time of day and weekstenerswanted to hear the program twho should02 YLJ2 aS (KS daA3dy
tune.£
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Designing the PRCs
With the results of the formative research imhd, the partner radio stations designed théaur
to sixmonth PRCsA detailed manual on how to conducPé&rCGvasdrafted andshared with all radio
station personnel who ere toproduce andcbroadcasthe programs The manual outlined the PRC
model andemphasizedonceptssuch @: dramatic progression, stetglling, core storyl Y R F I N S NI
informed choice. Since PREpresenta newway todeliver farm radio content to rutacommunities
this manual serveds aguide tobest practicesIn keepingwth i KS & QG A2y NBASI NOKE
AFRRIthe manualis continually updated taeflectlessons learned during the project.

Community members involved
in a focus group in Malawi,

3. GeneralResearchMethodology

Sites and selected case studies

Hve radio stations were choséneach country (MaliGhana, Malawi, Uganda and Tanzania)
duringthe first six months of AFR®RIough a selection process that took into account aspsathas:
management style, experience in farm radio programming, station range;emgrogical zongetc.
AFRRI alswanted to have a good mixture qdublic, private andcommunity radio stationssince these
different styles of ownership mghtyield very different resultg the participatoryradio campaigns.

For each chosen radio statigimree active listeningcommunities (ALCwere chosenin which
the effects of the PRC onptake ofagricultural improvemergwere studied These communities were
actively engaged as participants in the progr&@@ommunity members were surveyed and consulted
through rapid appraisals, a baline survey, formative research, and ongoing monitoring activities during
PRC broadcast.

A control communitywas also selected for each station as a maarcmpake changes
betweencommunities that coular could notregularly listen to radio broadsts. A challengerelated
to analyzing these differences anghintaininga LINE LJS NJ do@Rufity Mir the fact that the
project had nacontrol overinformation exchangdetween ALCs and control communities, arad
influence on banges in radio covage areas.

We also wanted to learn whethehe changes observed were due to the act of listening to a
good radio program or whether they had more to do with the increased attention that the project
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brought to an observed communityOur participatory aproachdirectlyengagedhe ALCén project
planning alongwith radio station staff, extension workers, and projgersonnel ALCgrovided
feedbackduringthe entire course othe PRC, and their voicegre highlightedbn the programsoften
singngthS G aA Ay LlEd dzRS (& thizh ©aSEaiigbsHin adoption might be direpartto this
heightened level of participation rather thdrearing theradiocampaign To investigate this question,
we collected data from what came to lk@own asipassive stening communities (PLCsin four of the
five case studiesWhile these communities had much in common with the Al were not
contacted or engaged by project participants at any tiueingthe process.The assumption was that
they would therefore, provide a better indication of whethexnyimproved rates of adoption were

attributable to thePRCslone

This case study report presents and summarizes the resuligedRCg one for each countr
involved in AFRRT he radio stations resporse for thePRGnd the selected improvements each
countryare presented iable 1.

Table 1: Selected Case Study Communities, Radio Stations and Improvements

Mali Fara Radio Fanaka Diversification/Soil Promotion of the use of
Fana Management compost pits
Zégoua Radio Jigya Diversification/Sail Promotion of the use of
Management compost pits
Ghana  Volta region, parts Volta Star Diversification Promotion of New Rice
of Eastern, Brong Radio Ho for Africa (NERICA)

Ahafo, Northern, (Ghana
and greater Aaa  Broadcasting

Regions Corporation)
Malawi  Lovimbi, Zodiak Soil and Water Promotiaon of vetiver
Lavu, Broadcasting Management grass establishmerior
Makombe Station (ZBS) soil & water conservation
Tanzania Morogoro Radio Maria  Diversification Promotion of lousing for
local chickens
Uganda Teso(Soroti) Voice of Teso Diversification Promotion of dsease-

resistantAkenacassava

Selection of Respondents aridata colletion:

Four of the case studies covered in the repmrhductedhousehold surveys in the three
different types of communitieg ALCs, PLCs andsC(The fifth, in Malawi, used a different process
which is describeth detailin the Malawi case studgelow). In order toevaluatethe impact ofthe PRC
on the uptake ohgricultural improvements, transect walknd purposeful sampling @ve conductedin
all communities(Table 2) In eaclof the threekinds of communitie$ALC, PLC and @Cfour countries,
15-20 household were interviewed using semstructured questionnairg In order to cross check the
information gathered during the interviews, teewere followed by field visits to fiveandomly selected
household which were implementing thagriculturd improvemens. The survey included bothale-
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led and femaleled householdsThe case studyherebyprovided information onmajor issues

such as

1. Changes in the number of households that implemented the agriculimm@iovement after

PRC1,

2. Changes in thievel of uptake (acreage size, number of chicken houses, compost pits, etc.)
before and after PRC1,

3. Differencedn the leve$ of uptakebetweenALG, PLGand CG,

4. Changes in knowledg# and attitude towards the selected agricultural improvements before
andafter the campaignanddifferences betweerhe three types ofcommunities

Data collected includs#

¢ householagthat hadimplementd the agricultural improvement before the campajgn
¢ householdthat implementd after the campaign
e size ofplots albcated to the promoted varieties

e accesgo seed or planting material
¢ attitudinal changes towards the recommended agricultural improvemgsusl
e intention to consider the agricultural improvements in the future

A number of findings were extractedfn the collected dataincluding percentageuptake of
improvements percenagewith a more positive attitude about the improvement; apdrcentage
increasen farmland allocated to recommended varietieghe fndings of the case studies are
presentedin the next five chapters

Table 2Communities surveyed in 2009r case studies

Country Active Listening Passive Listening Control Communities
Communities (ALC) Communities (PLC) (CC)
Uganda e Omalera Dokolo Awidyang
e Mugenya
e Amotot
Mali Fana Region: Fana Region: Fana Region:
e Dien e Yolla Zantiguila
e Ballan e Konebougou
e Wolodo
Zégoua Region: Zégoua Region: Zégoua Region:
e  Facokourou e Katele Djassadie
e Ziangolodougou e Kalibene
e Fanidiama e Nasoulou
Ghana o Hilefi Bowire Abohire Ayisa
e Pampawie
e  Xikpo
Malawi e Lovimbi *The passive listening Chambakata
e Lavu communityhasnot yet
e Makombe beenidentified.
Tanzania e Mikese Koo Muhungamkola Mbwade
o Kitete
e WamiSokoine
FARMRADIO Y RADIOS RURALES 12
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Case Study 1:

Upscalingiof Disease’Resistant'/Akena
Cassava'in Teso (Soroti), Uganda

“The supply of information on Akena cassava from Agricultural

U gan da researchers at the National Agricultural Research Organization (NARO)

in Soroti-Serere has increased due to pressure from farmers who want
to learn more about the new cassava variety.”

Case Study 1. Upscaling Disease Resistant Cassava in Teso, Uganda

Background:

In Ugandaas in othe project countries,AFRR¢loselycollaborateswith five radio stations
These includeMega FM, &ommunityradio station imorthern UgandaCentral Broadcasting Services
Radio inthe aentral UgandaBuganda regiorivoice of Tespa commercial FM station the Teso region
of eastern Ugandathe Uganda Broadcasting Corporation Ra@i®g, whichthrough the Butebo
channel reachsthe mountainousSbeiarea ofeastern Ugandaand Kagadi Kibaale Community Radio
stationin western Uganda (Albertine region).

AFRRI Uganda focused three themes irthe first radio campaignsThe case study
concentrated on the first of these

F% e Product diversification for crops and livestock, which includes
|_ introducing a ew farm product/ or promoting (scaling out) an

existing product with high market viability.

e Improving soil and water management practices

e Reduction of post harvest losses (improving pisirvest
management and value addition) & Marketing of Agricultural
Produce by farmers

Voice of Teso Radio was chosen for this case sflloir campaign focusemh the up-scaling of
a brownstreak- and mosaic virusesistantvariety of cassava calle&kenain the Teso region of Uganda.
Voice of Teso is@mmercial radio statio located ineastern Ugandavhich began broadcastirig
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1998 It offersrural development program&hichfeature agriculture, business (small scale
entrepreneurship), health, educatioenvironmertal protection, child protection and human rights.

The radio stationcoversa rangeof approximately 350 kilomees, lroadcastingmostlyin the
Atesolanguagebut with news anl announcements in English, Kupsabiny, Lumasaba and Kiswaleili.
radio frequency is 88.BM.

Cassava ismajor staple crop for the communities in Teso a@ndhe seconanost important
staple in Uganda.ln 1990, cassava was affectedrbgjor outbreaks ofcassava mosaigndbrown
streakviruses This reduced acreage of cassafa a resulthmany households resorted to buying cassava
from neighbauring districts. In 2005, new cassava varietimsch asMigyerawere introduced to Teso
The new varietiesvere at that time resistant to the cassava mosaitstransmitted by whiteflies
(Bemisia tabagi Tre newhopethis broughtto many farmersvas followed by disappointmeriih 2006
when the new varidgesbecame susceptible ta new strain dthe virus knownascassava brown streak.
This resulted in the loss of thousandf acre®of planted cassava.

Akenacassava was selected the focus of the PRC with the input of farmers, extension
workers, thedistrictand national governments of Uganda, agricultura¢stists and consultants. It was
identified by these stakeholders amewvariety that could contribute to the food security of
households in the communities serviced\yice of Teso Radidn November 2008, AFRfgimally
launched theAkenacassava aapaign

Campaign Summary:

ThePRGvas designed as a range of broadcaktt enablesthe station todisseminag
informationandencouragsfeedback fromand interaction withisteners.The program featured a half
hour broadcasthat highlightedthe voices ofextension staff, NGQsubject matter specialistand
farmers in theactive listening communitiedt wasintroducedby a signature tune performed by a
musical group based in one of the ALCs.

Thefocus of the programvasto introduce and provide etailed informationon a new cassava
variety (Akeng that was resistant to the known cassava diseases in the regiienbroadcastlso
included information on agricultural techniques, pest and diseaaaagementandways toovercore
the challenge®f acessng planting materialsin addition to providing information, the PRC offered
farmers an opportunity to ask questions, share knowledge with each other, address concerns and make
informed decisions about whether and how to plant AkelBrample®f specifc topicsare listed in the
box below. Te radio broadcastgenerateda lot of interestin Akenacassavaand, according to
extension workers, NGOsy R ! 3 yRI Qa bl (A 2 ftvice (NAANST), &dzd & sppkelint
demand fromfarmersfor plarting materialsand advisory services

FARMRADIO % RADIOS RURALES 14
NTERNATIONAL INTERNATIONALES
S



Topics addressed in this campaign

=

What isAkenacassava
2. Thebenefits of cultivatinghkenacassava compared to
other varieties

3. What is required to start farmingkenacassava?

4. Agronomical practice® farm Akenacassava

5. Diseases and pests that affekenacassavaand how to
manage them

6. ést-harvest handling and availability of markéor
Akenacassava

7. Sveet taste,and soft textureresulting inmore flour

8. The varieties of food products made frohkenaCassava

0. How to overcome the biggest challengih this variety
(i.e. cost of cassava stems and where to get thieyn)
formingfarmer organizations/groups

10. Planting and growing Akena cassava

Findings:

The surveyshowedthat implementation of the improvement increased across all communities
after the PRC was completd&igurel). Thusthe acreage oRAkenacassava planteih all types of
communities showed an increase compared with the previous ydagreatestrise inacreage (79
acreg was notedn the PLCsfollowed by theALC457 acre9, representing increases 61.0% and 228%
respectively(Figure 1)Acreage in thecontrol communitiegumpedfrom 9.5 to 40acres, a 76% increase
Butthe land allocatedy both activeand passivédistening communitieso plantingAkenacassavavas
more than doublehat inthe control communitiesclearlyillustrating the impact of thePRC

The total land allocated to cassava plagtwas similar in théALCg128acreg and theCCg131
acre9.The ALG allocated 82 acrg$4%)to Akeng and46 acreg36%) toother varietiesof cassavaPLCs
also dedicated more than half (58%) of thedissava fields tkena In contrast, the control
communities allocated only 40 acréXl%)to Akenacassavawith 90 acreg69%)planted inother
varieties of cassavg@igure 2)This clearly shows #t farmerswho could listen to the PRC reduced their
vulnerability to brown streak and other diseases by shifting a greater proportion of their cassava fields
to Akena

FARMRADIO % RADIOS RURALES 15
NTERNATIONAL (@) INTERNATIONALES
! =



Acres

Figure 1: Acres of Akena Cassava Planted Before and
After PRC1
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Figure 2: Percent of Total Cassava Acreage Planted with Akena
VS Other Varieties in Uganda, 2009
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The attitudes of farmertowardsagricultural improvementsre impori&ant contributors touptake
and sustainability. The radio campaigversed this with itsystematic angbarticipatoryapproach.
Althoughé I G ( A d@ifiziIGtd measaireaccurately, the survey conducted forigltase studyshowed a
clearattitudinal difference between those who listex to the campaign and the control communities
(Figure3). TheALCshoweda marked change in positive attitude towards plantitgenacassava after
the PRC10f considerable interest is ¢hfad that household surveyedr the PLOeported aneven
largerincrease in positive attitude

Figure 3: Percentage of Surveyed Farmers Reporting
Postive Attitude Towards Akena Cassava Before and After
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Discussion

The results of this case study strongly gest that the PRC changed srhalber farmer€
attitudes and practices with respect fikkenacassaa. According to staff from the National Agricultural
Advisory Service (NAADS) aadarmers themselvesnanygrowershadentirely given upcultivating
cassava due to thprevalence otassava diseasesnd had resorted to cultivating other crops and
buying cassava frorthe neighboing districts of Lira and ApadVith the introduction of thePRC on
Akenacassava, demanaif planting materials increasedixtension staftameunder pressurerbm
farmers to providéboth planting materialeindtrainingfor the new variety This led to a remarkable
increase in thelistribution of Akenaplanting materials by the district production office, NAADS affice
and NGOs

The amount oAkenaplanting materials suppliedy various distribution ageniacreased
enormousy (10,000%) betweeR008 and 2009 (Table 2ln 2008 NAADS supplied only 20 bags of
planting materiad. In 2009, however, distribution reached 2,170 bags, with five more NGOs added to
the list of suppliers.This raises the possibility that the jump ilapting ofAkenawas due to increased
availability of the cutti