
I  n April 2010, Farm Radio International released its 

90 th  script package. This package features the 15 

prize -winning scripts from our recent radio 

scriptwriting competition on smallholder farmer 

innovation in sub -Saharan Africa. The scripts tell 

fascinating stories about creative farmers across sub -

Saharan Africa who have come up with ways to 

improve their livelihoods.  

 

Innovative farmers create change and improvement 

in their familiesô lives and their communities. They 

are farmers who look at difficulties as challenges, 

who study situations, experiment, and devise new 

ways to tackle problems. Sometimes they come up 

with completely new methods. At other times, they 

borrow solutions from elsewhere, and adapt them to 

their own unique circumstances.  

 

Sometimes these innovations are technical ï a new 

and effective way to manage an agricultural pest, to 

deliver power to a rural community, to process a 

crop, or conserve soil. At other times, the innovation 

is social, such as a new way to form, govern, or 

finance a co -operative or community group.  

 

The scripts selected for script package 90 were from 

Farm Radio Internationalôs third scriptwriting 

competition. For the first time, we offered an online 

scriptwriting course over the months leading up to 

the script submission deadline. Over 200 people 

registered for the course! Many were enthusiastic, 

finding both the learning and the sense of community 

exciting. In all, 82 scripts were submitted to the 

competition. From the many excellent scripts 

received, an international panel of judges chose 15 

winners.  

  

Because Farm Radio International focuses on story -

based radio pieces, we requested scriptwriters to 

focus not only on disseminating information, but on 

presenting the true story of a knowledgeable and 

inspiring smallholder farmer or farmers who had 

discovered a vital innovation. The voices and stories 

of real farmers are featured in each of the 15 scripts, 

whether they are mini -dramas, interviews, or a 

combination of the two.  

 

When broadcasters promote farmer innovation, they 

not only spread the word about particular 

innovations; they also strengthen farmer capacity for 

innovation by promoting farmers' confidence in their 

own skills, expertise and creativity. This encourages 

farmersô ability to respond to change and crisis, and 

build their own circles of knowledge.  
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Script topics include:  
 

Crop storage  

Pest management ï one script tells how a farmer 

protects his tree crops by using the natural activities of 
red ants in his orchard  

Innovation in urban agriculture ï featuring a script on 

óhanging gardensô and one on ósack farmingô which can 
have an enormous boost to food security for the 
families of landless urban farmers  

Soil Fertility  

Novel ways to generate power  
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John Cheburetôs ñmedia fantasyò was formed at 

a young age. As a boy, he and his brother used 

their fatherôs radio. They listened to many 

programs: from sports commentary to news on 

Deutsche Welle Swahili. In school, he realized 

that his awareness and general knowledge was 

above his peers who did not listen to radio. So, 

at a young age, he was struck by the 

ñenlighteningò power of media.  

 

As a 30 -year -old man, John is on the other side 

of the radio. He interviews farmers and produces 

broadcasts for The Organic Farmer radio 

program, which airs weekly on the Kenya 

Broadcasting Corporation. But he says the key 

to his work is still listening .  

 

John began his radio career by volunteering for 

Radio Waumini, a Catholic radio station in 

Nairobi, shortly after graduating from college. 

When he joined The Organic Farmer , it was with 

a passion for media for development, especially 

for using community media to provide 

appropriate information to rural communities.  

 

John says the best information often comes from 

people within these rural communities. When 

asked what advice he has for other journalists 

reporting agricultural news, he replies: ñThe 

shoe wearer knows where it pinches the most!ò  

 

John notes that broadcasters can sometimes 

make the mistake of thinking farmers need to be 

given information, while forgetting that farmers 

have information to share. Farm Radio 

Internationalôs scriptwriting competition on 

smallholder farmer innovation proved the 

importance of listening to farmers .   

 

ñFarmers are doing good things to 

address problems, but we donôt get to 
hear their stories,ò John says. ñSo if we 

go out to the field and capture one 
story, then it is worth it.ò   
 

By listening and partnering with farmers, John 

has created many meaningful radio pieces. He 

believes that good programs provide ñlearning 

momentsò. His award-winning script about a 

potato farmer who discovered an innovative way 

to extend the storage life of his crop is just one.  

John Cheburet (left) with 

Githenya Kariuki and the 

potatoes he preserves 

with sawdust.  


